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Southampton Legible City is a city information and 
communication system. It aims to improve the 
image, identity and user experience of Southampton 
for the benefi t of residents, businesses and visitors 
and for developers looking to invest in the city.

A new range of products and services are proposed, 
linked by a specially commissioned visual identity. 
The new identity has been designed to enhance 
and market the city and improve the quality of 
streets and spaces. At the same time it will make 
it easier to move around, promoting active travel 
and healthy lifestyles. 

This book introduces you to the project, explaining 
how it has been developed and how it will evolve 
in the future. 

City information and 
communication system





Southampton Legible City, developed to its full 
extent, will help deliver the city’s vision. The project 
will highlight the city’s assets, revealing the special 
character of its areas as places to shop, relax, meet 
and play. By creating pedestrian-friendly places, 
people will be encouraged to explore on foot and 
to spend more time outdoors, supporting the local 
economy and creating safer streets. 

Southampton Legible City will help connect 
and integrate transport and movement and the 
city’s destinations and attractions, promoting 
Southampton’s businesses and improving the 
everyday experience of the city for everyone.

Regenerating 
Southampton

On-going regeneration schemes are dramatically 
changing the face and fabric of Southampton. 
This transformation is evidence of a change in 
attitude and a stronger belief in the city’s future 
and its potential to lead the South of England 
region forward.



The role of information is changing. Increasingly, 
people look for more personalised and tailored 
information to suit their needs. 

Direct

Sometimes people need 
to know the quickest, 
easiest way from A to B – 
a business visitor late 
for an appointment or 
passengers meeting a 
cruise ship.

Southampton Legible City will 
provide information products 
and services that meet the 
needs of diff erent audiences.

Guide

Sometimes people need 
information that will guide 
them and help them make 
the most of their time – a 
local family Christmas 
shopping or a day trip to 
discover the historic city. 

Show

With more time, people 
need information to help 
them explore and discover 
the city themselves – 
a new resident or a local 
family wanting to be 
more active.

Improving the experience of getting around the city 
is not only for visitors – residents and businesses will 
also benefi t from high quality products and services 
that improve everyday journeys. 

Southampton Legible City has been developed with 
a clear understanding of user needs. Thanks to 
extensive research and testing, a set of user-centred 
products will deliver relevant information at every 
stage of the journey. The system has been designed 
to work at diff erent levels – meeting the needs of 
those who need to get from A to B quickly as well 
as those that wish to discover and explore the city’s 
hidden assets.

Meeting 
people’s needs



Getting around
Direction

Interchange
Planning

Destinations
Finding

Can I catch a bus from here?
When will the bus arrive?
How long will it take?
How far is it from the 
bus stop?
When’s the last ferry?

Which way now?
What’s the quickest way?
Is this the right road?
How long will it take?
Where are the nearest 
toilets?

Where am I?
Where’s my destination?
How far is it?
Where can I get information?
Which way from here?

Where is Southampton?
How do I get there?
Where can I park?
What is there to see and do?
Where should I stay?

What’s nearby?
How old is this building?
Where are the toilets?
Is there a chemist?
When do the shops shut?

Products and services will be delivered through 
all channels – web, mobile, print, signs and people. 
They will span the complete journey from the 
moment you search ‘Southampton’ online and plan 
your journey, through to your arrival, getting around 
the city and fi nding and enjoying your destination.

Joining up 
the journey

Pre-journey
Planning

Arrival
Orientation

The illustration shows the 
potential range of products 
and services that will be 
developed to meet user needs 
and deliver information at 
each stage of the journey.



Southampton Legible City will encourage a more 
active lifestyle – promoting walking, cycling and 
other sustainable forms of transport.

Creating a healthier, more active nation is a priority 
of Government at national, regional and local level. 

Southampton Legible City will deliver products 
and services that support Active Southampton 
and its promotion of sports and leisure facilities, 
programmes and events. This in turn will help to 
build stronger, safer communities, developing the 
skills of local people and meeting the needs of 
children and improving health.

“ An active lifestyle is key to improving and 
maintaining health. However, at present only 
37% of men and 24% of women are suffi  ciently 
active to gain any health benefi t. The challenge 
we now face is to encourage more people to 
become more active.”
Choosing Activity: a physical activity 
action plan, Department of Health

Promoting active 
travel and healthy 
lifestyles



A unique visual identity has been developed 
for Southampton Legible City that supports 
the Southampton brand and the Southampton 
Vision 2026.

The visual identity captures the spirit of 
Southampton and is inspired and informed by 
the city’s past, present and vision for the future. 
It is underpinned by a set of values that will 
inform how graphics, mapping, products and 
streetscapes are designed and delivered. The 
result will be a set of high quality, innovative 
products and services that speak of the city.

Southampton’s brand is designed to help people 
understand what is special about the city, and what 
to expect from it as a place to live, work, visit, learn 
and do business in. By communicating with local, 
regional, national and international audiences in a 
distinctive, consistent and inspiring way, the brand 
will shape people’s perceptions of the city and 
positively contribute to its future success.

Confi dent/International
Bold/Dynamic
Iconic/Memorable
Legible/Functional
Quality/Distinctive
Intuitive/Playful
Unique/Innovative

Building the 
Southampton brand



Building the system

The products and services to be delivered as part of 
Southampton Legible City require a design resource 
consisting of elements – materials, colours, graphics, 
data, cartographic bases – to help build a robust 
and extendable system. Unique design elements 
will ensure products are fi t for purpose and that the 
system is easy to manage and maintain. It will be 
a cost eff ective means of delivering products and 
services that are owned and managed by the city 
and its partners.

The design elements have been created as a 
refl ection and celebration of the colours, shapes, 
textures, landmarks and materials found in the 
city, reinforcing a sense of place and supporting 
the Southampton brand.

Colour
Typography
Pictograms
Shape
Routes
Illustration
Texture
Data
Cartography



A base colour palette has been 
inspired by the light, water, parks 
and fabric of the city. Highlight 
colours have a function in 
representing the features of the 
city helping to distinguish types 
of information such as transport, 
heritage, shopping and leisure. 

Each colour has been carefully 
tested for consistency across 
diff erent materials and for levels 
of contrast for legibility.

Tree green Grass green

Hospital blue

Heritage brownParking blue

Transport red

Base dark Base mid–light

Shopping 
and leisure

Open space green

Activity orange

Feature highlight





Unique typefaces have been 
designed exclusively for 
Southampton. 

Southampton Display echoes 
the super graphics of the city’s 
container and shipping industries. 
Designed to be used at scale 
and read from a distance, it is 
the more characterful, extrovert 
member of the family of typefaces 
that are highly legible and fi t 
for purpose. In development 
the typefaces have been tested 
and verifi ed by the Department 
of Typography and Graphic 
Communication, University 
of Reading and the Royal 
National Institute for the Blind.

Southampton Display

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Southampton Bold

Southampton Medium

Southampton Regular

An integrated pictogram set has 
been designed to work with the 
visual form and character of the 
typefaces. The pictograms are fi t 
for purpose, intuitive and legible. 
The symbols have undergone 
extensive user testing to ensure 
high levels of recognition.

A
B

CD
EF

GH
IJ

ab
cd

ef
gh

ijk
lm

0
12

34
56

78
9





A range of shapes and forms 
inspired by the city have guided 
the design of graphic and product 
design elements. 

Frames and volumes are used 
as information containers that 
structure information and build 
products with a clear hierarchy 
and order of read.

Graphic shapes set within a grid  
are used consistently to highlight 
information making it quick and 
easy for people to fi nd what they 
are looking for.



Skate
2km/10mins/52cals

Stroll
1km/16mins/54cals

Walk
1.25km/17mins/68cals

Jog
2.5km/16mins/163cals

Cycle
2.25km/10mins/78cals

Routes are highlighted to 
promote activity and encourage 
use of parks and open spaces 
using diff erent line thickness 
and colour. Those best suited to 
strolling, walking, jogging, skating 
and cycling are emphasised.

Route mapping is supported 
by information that encourages 
people to be more active in their 
everyday lives.

Detail from Southampton 
Common free map and guide



Textures and illustration have 
been used to highlight buildings, 
features, water, parks and 
open spaces. This detail adds 
personality to city marketing 
and promotional material and also 
creates information that is more 
engaging and easier to use.



Information that will feature 
in products has been gathered 
through on-street recording 
and consultation with the 
project partners. Data such as 
road names, destinations and 
facilities have been collated into 
a structured database to ensure 
consistent use and accuracy 
across the system.

The following pages show how 
data is applied to mapping bases 
which have been drawn from 
aerial photography. Information 
and cartography has been 
developed as a royalty free 
system, to be shared by the 
city and its partners and delivered 
through print, web, mobile and 
on-street products.





This map section is shown at 
the actual size it is displayed on 
street. The mapping has been 
through a process of user testing 
and has been assessed by 
the Royal National Institute 
for the Blind. 



A new generation of products and services

Southampton Legible City will deliver products and 
services through multiple channels of communication 
that are accessible and of the highest quality. 

The following pages set out a range of potential 
products and services that will be delivered as 
Southampton Legible City develops. The products 
are structured by journey stage to illustrate the 
sense of continuity that will be experienced by 
residents and visitors from the start of their journey 
through to their destination and return home.

The proposed range of products and services will 
have physical and visual features that ensure they 
are meet the needs of the user at every stage of 
the journey.

Easy to locate
Easy to navigate
Easy to use
Easy to understand
Just what you need
Just when you need it
Just for you


